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WHY YOU MAY BE REPELLING YOUR AUDIENCE AWAY
EVERY TIME YOU SPEAK.

THE 5 TYPES OF SPEAKERS

1 .

2.

3.

4.

5.

There are FIVE types of Speakers determined by the way your audiences perceives
you when you speak. The type of Speaker determines the type of results you' l l  get.

SO, WHICH SPEAKER ARE YOU?
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THE 3 INGREDIENTS TO BECOMING KNOWN
AS A  SOUGHT-AFTER THOUGHT LEADER

1 .

2.

3.
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SELF AWARENESS - VOICE ASSESSMENT

Pace

Volume

Stumbles

Uhms, Ahs

Fi l ler words

Upward inf lections

Articulate/mumble

Monotone
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YOUR VOICE & YOUR PHYSICAL PRESENCE IS ENERGY

THE 2 UNIVERSAL LAWS THAT CREATE INFLUENCE & IMPACT
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THE MORE YOU SPEAK ON STAGE THE
GREATER THE IMPACT YOU WILL MAKE.
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